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ONLINE ORDERING

GLOBAL GROWTH OF ONLINE SHOPPING:
Projected to double within the next 5 years.

$ Projected ~~ Generational Online
$20 billion in online X"/ Shopping:
Team Sales by 2023. 22\ 671% of Millenials prefer online shopping vs.
@ in-store. ;
r— M-Commerce Exploding: 56%% of GenEx'rs prefer online.
I:I Shopping on mobilg phone _ 419 of Baby Boomers prefer online.
I:l g\znsanglETBCIf:np{JUJSe?;g(;;gIt Millenials and GenEx'rs spend 500 more
p— Thats projected 450% of al tltnl:e shoppmtg online per week than any ‘
online shopping activity. otnier generation
. . Online vs. Brick / Mortar: i,
O Online Shopping 8.99% of allretail
Now a Habit: purchases are done
959% of Americans shop online at online today. P
least once / year. Projected 15% inthe g §
8009/ shop online monthly. next 2 years.

300/ shop online weekly.
5% shop online daily. ’
Age Does Matter: @
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$2.3 TRILLION
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$1.3 TRILLION
$1.5 TRILLION
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THE GENIE IS OUT OF THE BOTTLE. ONLINE ORDERING IS WHERE IT'S ALL GOING.

TEA&”B“E(&RM SOURCES: SHOPIFY ONLINE GROWTH STUDY 2020:
URDERS BIG COMMERCE ONLINE RESEARCH STUDY 2020




